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A Closer Looh

By Ernest Krellmgr

| HOLLYWOOD — An adver- |
tising executive explained it to |

re. "o A
the area, is under way. parents. The salesmen will per- ;l,lr;:’ f,',;".':ﬂ:‘,ﬁ:n °2}’ ,‘::: existing Scout, Cub and Ex-|rElFr e aid ot dscs w “No matter what other na- | M€ this way

Nick T. Ugrin, chairman of |sonally contact all Scouting |units, leadership training, reg- | plorer units,” he concluded. | i §ii 48" " w14 w. | tions say about us, immigra. | “The cost of advertising on
district finance operations, for | parents this month, to enlist |istration and record k ar i e b L soa | Yiom is still the sincerest form | television is so high that we
the Los Angeles Area Boy their lupport mailings, public relations nds Meekness is not weakness.— | W t. a boy, March 'a of flattery. | have to buy time only on pro

Scout Council, ed that ing Membership pro-llnd unit program helps. | Sir William Gurney Benham.

bus, |

| grams that reach the most peo-

We're Going ‘“Whole Hog”
fo Help You...
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~_/PIES\ SHORTENING

P ooy Grapefruit Juice xx 3:°1
© COMBINATIONPLATE:z=39" Ilom Dinners -2 3151
? oty Chili Con Carne .=, 59¢
orANGE JUice Margarine .3:5%, . 33

< wen Y Vets Dog Food -::=.12:1

Z{‘g; | oN;‘»g SAVE CASH ON FRESH PRODUCE

Waonga rroren crmae FOODS
PORK OR CHICKEN CHOP SUEY, 39‘
SHRIMP CHOW MEIN, FRIED mICE

YOUNG .... . P

SWEET, JUICY, LARGE SIZE
CALIFORNIA'S FINEST QUALITY
Featured On KTTV Ch. 11

GREEN GIANT NS /%
v:o:lnus gl 4

. Brussels Sprouts or Broccoli Speons

e Avoeados .. nr . 2:25¢

omaine ... 2
A FAVORITE SALAD LETTUCE
Rhubarb sz 19,

for Snacks . . . Melts Perfectly for
Toasted Sandwiches.  Squg /6¢ K. b

Cotto Salami o= 595
Cottage Cheese »=°.. 25¢

TRAIGHT KENTUCK VON'S BAKERY
Kitchene aw T TRORS ALL BUTTER BUTTERFLY
Pﬂﬂh Slllu - e 335’ Coffee Cakes

Save 40¢ FIFTH 3‘ :.‘ 23¢
| Five OClock Ginnaw 3% £l e
Reg. 73¢c Size Save ¢ {  Mountain Ridge & i #37 2l %29
Includes 12¢ OFf  Pask/ 43 j V.G.C. Vodka &%sid* 33" corn Muffins "% 33¢

[P am«”&ﬁ: . AR A 6 e Wt AN YA o 6004 & PR 3
Kitchen Charm Wax Paper . . 19¢]  DETERGENT Calo Cat Food
Ajax Kitchen Cleanser % 2., 49¢| White King “D"
Floor & Wall Cleaner & .. 31¢ | Gianr 79

P

WHITE TOANADO™

Ajax Liquid Cleaner Jo"c3""*" 41| s

5035 PAC. COAST HIWAY AT CALLE MAYOR — IN TORRANCE

No Shrinkage to pay for with
these fully cooked homs . . .
Just heat 'a eat; or shice cold
right from the wrapper. You'll

=/lome

SWIFT'S PREMIUM
OR FARMER JOHN

like the deep smoked flavor, too!

WHOLE ' BUTT
|P°I'I'ION

49 | 49: | 98

'LEGo’POR
: Full 6.7 b, 39¢
| Shank Half.

' WHOLE LEQ | BUIT PORTION |
uum “‘
Avo wr. S Av‘.'! » 1

CIN'III , FU"

! Half /b
gh!:umld“or*;cmt "o, W, 29ﬁ
Pork Butt Roust 2% 45¢
Boneless Pork But  55¢

PORK LOINS

Fresh . . . From Eastern Corn-Fed Porkers

BACON
SALE!

* Von's Table King
® Swift's Premium

® Farmer John

* Morrell's Pride

® Corn King

* Hormel Black Label

Fé"rk”?'n:is 49:
I:morl( Spnr:zih; 49:
Pork Sousage 395

PQE'!S 'CIIOPS
41 | 65 | Ed 43

VAN de KAMP'S
Pioin or Sugored
DOUGHNUTS ....29*

Cocoon
CAKE. o ... 80s

ENGUSH ‘wmnsZ?'

Almond

LM TN Gt o R AN

WHITE KING

CHICKEN CHICKEN & LIVER | CHICKEN & KIDNEY WOhr so or

12227 2:233°( 22233 2 QOF

Best Buys in Beef -
CHUCK STEAKS 4 45
| FAMILY STEAKS s,
Seagfood Sea-lections

NORTHERN HALIBUT (4 6%

FANCY DOVER SOLE iz 6%

FRESH OCEAN PERCH e 69%
Mrs, Fridoy's Seofoods

BREADED SHRIMP I ASSORTED SEAFOODS

BEEF OR VEAL CUTLETS ,2x'1%. 69¢
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’ll/[/

Thuss., Fri, Sot., Sun., Morch 21, 22,23, 24
luw.w

&0 R D S R e \*‘W R e |
i Zee Toilet Tissue 4 ou 37¢
Cream of Rice Cereal #ot 47+
| Ritz Crackers s, M
| Folger's Coffee 2% %1.25 43¢

1260 W. REDONDO BEACH BLYD.—IN GARDENA

ple. We'd h.ne to bc mad to
spend $150,000 on a program
that reaches eight million peo-
ple when we could reach 30
million with the same amount.”

This is one of the basic ine
equities in American television,
one that works to the disadvan.
tage of the American viewer,
and one that will hopefully be
corrected some day

.

WHEN AN advertiser buys
space in a newspaper or maga-
zine he pays not only accord-
ing to the size of his ad but
also according to the publica-
tion’s circulation. But in tele-
| vision a sponsor pays the same
for a popular program as for
| @ program with limited appeal,

| A typical hour program costs
{around $150,000 a week for
| production and talent, and
| about $150,000 for air time on
a national network.

With an investment of $275.
| 000 a week any sponsor clearly
prefers to have his plugs on
the Beverly Hillbillies which
| reaches 19 million homes than
|on a public affairs program
| which reaches perhaps eight
million homes

CONSEQUENTLY an almost
inexorable pressure is exerted
toward ‘“popular programs.”
The public affairs programs,
the cultural programs, the good
music programs all have a hard
time getting on the air. To
their great credit a number of
enlightened advertisers such as
Firestone, Gulf, Bell-Howell
and others are satisfied with
reaching a selected but smal-
ler audience. However, there
aren’t enough of them

Somehow you can't entirely
blame the sponsors. We, too,
want the best value possible
for our dollars. The failing is
in the system. The answer is in
a sliding scale of advertising
rates that is related to the
popularity of the program.

THIS IS A recommendation
of a recent Federal Communi-
cations Commission report on
American television, and one
that represents a promising ap-
proach to one of television's
most serious problems.

Certainly more sponsors
would be interested in paying
for serious drama if he had to
pay only $75,000 for this air
time instead of $150,000. By
the same token a sponsor
shouldn’t complain too bitterly
for paying a premium price for
his messages in a program
that 40 million view.

It's a complicated problem
from the network’s point of
view, but a solution based on
a sliding scale is bound to
have a beneficial effect on TV
programming nationally by
providing audiences with spe.
cials interests more programs
to their liking. The range of
programs would widen and
our choice each night would be
more varied and far more ine
teresting than it is today,

Elementary

.
Schools Hit
N 4
By Split-Day

There has been an increase
of 695 elementary students on,
half-day session in the Los An-
geles City School District dur-
ing the past month, according
to Jack P, Crowther, superin.
tendent. As of March 11, the
total number of students in.
volved in split sessions was
15,070.

Torrance schools and the
number of ltudentl on split
session are: Carson Street
School, 36 studenu: Del Amo
School, 35 students; 223rd
Street School, 279 students;
Van Deene Avenue School, 71
students; and Wilbur Avenue
School, 114 students

A .
New Service
.

Available at

ALl -
City Library

Complete Standard Rate and
Data Service is now available
in the Los Angeles County Lis
brary system at the Torrance
1 Public Library, 1345 Post Ave,
This is the only public library
voﬂermg this service in the
| area.
| Standard Rate and . Data
| Service is a series of publica.
|tions giving advertising rates
||nd physical requirements of
American and Canadian peri-
| odicals, television, radio, and
transit “car cards,” and lists
| publishers, editors, advertising
managers, and other ksy per-
sonnel, branch offices, and ecirs
culation
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